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If you build it, they will come...
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Byit, | mean your brand website. Can we simply expect to create one website, one
property and believe that people will just show up.



...or will they?
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Your “stuff” versus their “stuff”
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healthcare sites?
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“Their stuff”
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competing for attention, so you have to ensure that your executions are up to this
standard.




Who are you really competing with?
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So,make sure you figure out the answer to this question.




Meet “The Selfish Consumer”
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Without unwanted interruption,

And then I'll share it with my “friends,”
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But don’t you dare tell a soul you know me. A e

{ St TA&K

many ways to find, interact, and screen content, digital technology has made it much
more difficult to reach our customers in many ways. You have to keep this in mind as
you are creating digital properties. How will the selfish consumer react. The selfish
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Your options: push
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Your options: pull
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You can have people literally beating down your door.
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Closing the gap
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Howdo you close the gap?
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Relevant, not interruptive
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thesedays, but are people really thinking about car insurance when they are getting
on the subway? Think about that for a minute.
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Four steps to extending your brand

Know your customer
Uncover their sources
Fit within their digital lives

Make it portable and shareable
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Extending youbrand beyond one site is really actually simple. You need to follow
these four steps.

13



Know your customer
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Knowingyour customer means that your marketing matches what your customers
know, like and understand. It prevents us from putting Fixodent (for dentures) ads at
the Xgames. [Note: this iBhotoshoppednd for illustration only].
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Know your customer
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Your customers might be one or the other of these \difierent segments. So, when
it comes to digital, do you know what they do?
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“’myspace.com

a place for friends
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Teendike all of these things, and older women like these things. Great. So that tell

you where to start.

Know your customer
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Know your customer

L= Technorati’
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Uncover their sources
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By sources, here, | mean sourcdéexpert medical opinion...
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Uncover their sources

WebMD

Better information. Better health.
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WIKIPEDIA
The Free Encyclopedia
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Is it WebMD, Wikipediayr the millions of people in discussion groups who give out
advice like they are doctors?
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Google
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Or is it Google? Yes, Googiges medical advice all the time...
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Google is like Walgreens...
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Look at it like this. Google is like Walgreens.
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Google is like Walgreens...
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Specificallyh it Qa f A1S I LIKINXYIOAalG® ,2dz a]l KAY
and he tells you to take product X, but also you can consider a few other products as
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Uncover their sources

GO 08 le :heartbum treatments
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What'’s the difference?
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Uncovering their sourceslso means that you understand how your customers

interact with their sources. What language do they use? Healthcare marketers talk
(and write on their websites) like the top one. Heartburn treatments. Whereas
patients talk, and search, for the bottom one. Heartburn remedies. They search about
6-8 times more for heartburn remedies versus treatments. So what?
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Uncover their sources

Heartburn Treatments

Heartburn - Heartburn Causes - Heartburn Prevention - Heartburn ...
This is the first over-the-counter PP for the treatment of frequent heartburn since 2003
Prevacid 24HR is d to be available in 2009. ...

heartburn.about.com/ - 34k - Cached - Similar pages -

Heartburn Remedies

Hi n

INGREDIENTS: A spoonful of vinegar seems to have done the job (afterreading through your
heartburn remedy section). | think [l go back to bed now (5 ... i

susangaer.com/studentprojects/heartburn htm - 44k - Cached - Similar pages -
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Yournumber 1 result for heartburn treatment is from about.com. The American
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Fit within their digital lives
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This is probablthe simplest of all of the four
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Fit within their digital lives

Their digital activity Your digital tactic
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If thevaost complezdigital activity your customers do is buy stuff @pay then a QR
O2RS oFaSR OFYLI A3IYy LINRBoOlofe AayQd 3IA2Ay3

26



eﬂuse of Digital

Their digital activity

Fit within their digital lives

Your digital tactic
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Fit within their digital lives

eﬂuse of Digital

Getting this right is hard, so stay tuned for later in the year when | release a book on
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be free, so come back to the blog often for updates [http://www.doseofdigital.com]
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Make it portable and shareable
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This is really two different things, but | think they go together.
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Make it portable and shareable
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Make it portable and shareable
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wherever they go.
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Make it portable and shareable
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Makingthings shareable is simple now. You just add a little code that puts Share This
on your site and instantly people can share with everyone across all their social
networks.
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Make it portable and shareable
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TheFacebookoolbar is a good example...b&t S NB >
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