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Each is explained in detail in the presentation
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The definition of "adverse event" for both nonprescription drugs and dietary 

supplements is "any health-related event associated with the use of a 

[nonprescription or dietary supplement] that is adverseñ If an event is reported to a 

manufacturer, they have to report it to the FDA. This is standard and done quarterly 

or yearly for every drug. Companies worry that if commenting is allowed people will 

post statements that qualify as an adverse event and theyôll have to report it.
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But how often do posts include adverse events? Nielsen decided to take a look at 

this rather than simply assume it was ò a lot,ò which of course is a difficult number to 

manage. Nielsen looked at Yahoo Health boards and took 500 postings. Of these, 

only 1 contained enough information to qualify as an adverse event that needed to 

be reported. Thatôs 0.2%. Why so low? Turns out that someone simply saying that 

your drug caused them to have a headache isnôt enough to qualify as an adverse 

event. Nielsen summed up the pieces of information required to report an adverse 

event and there are four pieces: ñ(i) an identifiable patient; (ii) an identifiable 

reporter; (iii) a specific drug or biologic involved in the event; and (iv) an adverse 

event or fatal outcome.ò The study showed that one or two of these pieces were 

often available, but not all four. In addition, they found that it would be impossible to 

get all four even with some effort. In fact, the FDA says, ñ[Without these pieces]a 

report on the incident should not be submitted to the FDA because reports without 

such information make interpretation of their significance difficult, at best, and 

impossible, in most instances.ò 
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Visual depiction of Nielsenôs study showing adverse event reports and which data 

they lacked. Get Nielsenôs Whitepaper: http://bit.ly/YqmrD 
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You can actually use adverse events to see if thereôs a major problem with your 

product before it affects millions (and youôre sued for billions). You simply have to 

incorporate it into your normal reporting plans. But, know that most people arenôt 

there to report adverse events and in cases where it is related to an event, itôs likely 

not reportable.
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You have to be part of the community if you expect to want to comment someday. If 

you join a social media property on the day a crisis shows up on that property, 

youôre too late. No one will listen to you, as youôre not there for the right reasons 

and youôre not an ñacceptedò member of the community. So join while things are 

good and you can start to understand where you need to look for trouble and where 

you might better connect with your customers.

Monitor what people are saying about your brands before it turns into a firestorm.


